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MEDIA RELEASE 
 

Charity sector is shifting, time to innovate 
Join the crucial innovation research to stand out from the crowd 
 
5 March 2019 - Sydney - Charities around Australia are urged to join pivotal nationwide 
research to harness the power of innovation to transform their organisations – GiveEasy 
NFP Innovation Index launched today. 
 
Charities are facing extraordinary circumstances in Australia, with increased regulation, funding 
challenges, and technology advancing at a rapid rate. Organisations are having to shift their 
approach to be more effective with their resources to meet new demands. 
 
Each year, charities are showing increasing capacity to grow their impact with an innovative 
approach. With the GiveEasy NFP Innovation Index 2019, innovation is measured across major 
aspects of their organisation such as smart us of technology, organisation environment, 
collaboration both internally and externally and quality engagement with supporters. 
 
Now in its fifth year, the GiveEasy NFP Innovation Index 2019 is designed to identify the power 
levers charities can use to make their work more meaningful and productive.  
 
Developed by GiveEasy, the NFP Innovation Index 2019 and is sponsored by Ernst & Young (EY), 
eWay and AGSM@UNSW Business School. The survey is now open from 4 to 29 March 2019, 
and can be accessed at: www.nfpinnovationindex.com.au.  
 
Leaders embracing innovation 
Non-profits who lead the way in innovation, often have a leader who champions new ways of 
solving problems, and encourages others to do the same. 
 
Innovation truly makes lasting impact, when leaders take an active role in encouraging new ways 
of solving complex problems, says Director of AGSM@UNSW Business School, Magnus Gittins: 
 
“We know that when the leadership team, executives and board members embrace innovative 
solutions, then mountains can be moved within the organisation. The old motto rings true that 
lasting change has to come from the leader. So we are actively inviting leaders to take part in this 
innovation research to start the journey of significant change.” 
 
Value of innovation research 
The Not-for-Profit sector adds significant value to the overall quality of our society, often with less 
resources offering crucial services for communities with specialised needs that fall outside of the 
support of government. 
 



Ernst & Young spokesperson Ruth Owen, Human Services Partner, invites those involved in the 
Not-for-Profit sector sector to join the survey:  
 
“Not-For-Profit organisations are solving complex social issues every day, and innovation offers a 
way to shift services to be more client-focused and to deliver greater social impact. EY is thrilled to 
be part of making this research available to all organisations in the sector.”  
 
Technology offers key solutions for innovation 
As technology continues to evolve, charities are finding new ways to offer imperative solutions for 
their services.  
 
Tony McGrath, eWAY Business Leader highlights that: “The nexus of innovation and technology 
offers a chance to rethink the factors in social problems. We are impressed to see the high 
innovators making use of technology to achieve more for their sector, and enable growth through 
innovation.”  
 
Measurable capability in innovation 
Tracking impact is a growing need among organisations who serve the social sector. The NFP 
Innovation Index measures the organizational capacity to make that change more tangible. 
 
With the GiveEasy NFP Innovation Index, charities can now measure their own organisation to 
work out where they excel, and areas for growth.  
 
CEO of giving platform GiveEasy, Jeremy Tobias says: “We designed this survey for charities to 
temperature-check their own organisation, to work out where their resources will make the most 
impact. Charity employees then shift to high-impact conversation. Leaders can say for example 
‘We are excellent at building deep engagement with our stakeholders, now we can shift our 
attention to using technology to foster collaboration across our networks.’” 
 
The GiveEasy NFP Innovation Index offers a series of future-oriented questions and each 
organisation receives a unique scorecard. Based on each scorecard, charities can see where to 
focus their resources going forward. 
 
All not-for-profit employees and volunteers are invited to take part in the pivotal research at: 
www.nfpinnovationindex.com.au. 
 

 
About the GiveEasy NFP Innovation Index 2019: 
The GiveEasy NFP Innovation Index 2019 provides the NFP sector with a year-on-year assessment, to track and 
measure the innovation journey of this vital sector. The analysis celebrates achievements, and highlights areas for 
improvement. 
 

Partners: 
The GiveEasy NFP Innovation Index 2019 partners – GiveEasy, Ernst & Young, eWay and the AGSM@UNSW Business 
School – are proud to support the Index to help the not-for-profit sector adapt, embrace new ideas and celebrate the 
opportunities that innovation creates for all Australians. 
 

Australia’s not-for-profit sector takes on the toughest social and environmental challenges we face as a nation. It is the 
innovators who are continually collaborating to identify shared value opportunities and who are leading the 
transformation of not-for-profit organisations to unlock the next wave of social and economic prosperity. 
 

Methodology: 
Each respondent is asked to indicate their level of agreement to 40 statements regarding their organisation’s innovation 
capability based on a 0 – 10 scale of agree/disagree. Organisations are measured according to their capacity to develop 
and deliver innovation according to eight key vectors: Technology, Internal Collaboration, External Collaboration, 
Innovation Focus, Openness of Culture/Vision, Organisational Velocity, Rewards/Recognition and Stakeholder Centricity 
and Employee Engagement. 


